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Exploration and Analysis on Image Building of Silk Brands in Jiangnan Region in the

Republic of China
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Abstract: This paper describes the background of creation of silk brands in Jiangnan region in China in the period of

the Republic of China and representative silk brands discusses the naming pattern and design of silk brands at that

time and the necessity of brand image building in the silk industry then analyzes representative case of “Meiyer” silk

brand building and summarizes the practical significance and historical function of brand image building of silk

enterprises in Jiangnan region in the period of the Republic of China.
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